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S I N C E 1 8  J U N E  2 0 0 8



Digital Marketing & 
Press Release

All POSM & 
Premiums:

 To match your desire

Manpower for 
marketing purpose: Sales 
Promoter, Merchandiser, 
Operation Staff, Business 

Trip, Seminar Trip etc.

For your best strategy

Marketing Events:
Trade shows, Road shows, 
Press Conference, Dealer 

Party, etc.. 
To achieve your objective

Marketing 
Consultation: 

To achieve your 
organization’s goal



“ D I G I T A L  M A R K E T I N G  A N D  C R E A T I V E  L I F E S T Y L E ”

E f f e c t i v e  c r e a t i v i t y  i s  a  c o r e  v a l u e  a t  A D D I T U P .  T h e r e f o r e ,  w e  f o c u s  o n  n o t  o n l y  " t h i n k i n g  o u t s i d e  t h e  b o x "  
b u t  a l s o  " g e n e r a t i n g  i d e a s  t h a t  r e a l l y  w o r k " .  O u r  g o a l s  i s  t o  c r e a t e  a n  i n s p i r i n g ,  l i f e s t y l e  a n d  t e c h n o l o g y  

e v e n t  w i t h  d e s i r e d  b u s i n e s s  r e s u l t s .

EVENT MANAGEMENT
SPECIAL  EVENT · PRESS CONFERENCE · PRODUCT LAUNCH · 

SEMINAR · TEAM BUILDING · SALE PROMOTION · ROAD SHOW



C l i e n t  :  M IN I S T RY  O F  LABOUR
Even t  :  Good  L abou r  P ra c t i c e s :  G L P

C l i e n t  :  A D V I C E
E v e n t  :  A d v i c e  E - s p o r t  T o u r n a m e n t  2 0 1 9



C l i e n t  :  A M D
E v e n t  :  A M D  P a r t n e r  G a t h e r i n g  7 0 0 0 S e r i e s

C l i e n t  :  M Y F I R S T
E v e n t  :  m y F i r s t  F o n e  R 1 s  P r e s s  C o n f e r e n c e



C l i e n t  : T E C N O G A S
E v e n t  :  G o u r m e t  C u i s i n e  Y o u n g  C h e f

C l i e n t  : T E C N O G A S
E v e n t  :  G o u r m e t  C u i s i n e  Y o u n g  C h e f



C l i e n t  : T E C N O G A S
E v e n t  :  G o u r m e t  C u i s i n e  Y o u n g  C h e f

C l i e n t  : I Z E N O  
E v e n t  :  D i g i t a l  T r a n s f o r m a t i o n  i n  H y b r i d  F u t u r e  S e m i n a r  



C l i e n t  :  Z E B R A
E v e n t  :  Z e b r a  R o u n d  T a b l e  2 0 2 2

C l i e n t  :  SYNNEX
Even t  :  S yn nex  P a r t n e r s  Co nnec t  20 1 8



C l i e n t  :  K A S P E R S K Y
Even t  :  K a s pe r s ky  Khao  Y a i

C l i e n t  :  K A S P E R S K Y
Even t  :  K a s pe r s ky  Khao  Y a i



C l i e n t  :  H E W L E T T  P A C K A R D
Even t  :  E xc l u s i ve  D i n ne r  P a r t y

C l i e n t  :  A M D
Even t  : P a r t n e r  Ga t he r i ng  2 023



C l i e n t  :  C O N S U L  O F  M O N G O L I A
E ven t  : C o n s o l  o f  m o n g o l i a  a t  p h u k e t

C l i e n t  :  O M R O N
Even t  : 5 0 t h  O m r o n  E x c l u s i v e  P a r t y



C l i e n t  :  P U N T H A I
E ven t  : G r a n d  o p e n i n g  P u n t h a i  a t  B u r i r u m

CONCERT
SPECIAL  EVENT · L IVE PERFORMANCE · MUSIC & ENTERTA INMENT · 

THEME PARTY · L IGHT & SOUND · AUDIO VISUAL · STAGE ·
MULT IMEDIA SOLUTION 



C l i e n t  :  A L T I T U D E  U N I C O R N  P O O L  P A R T Y
E v e n t  :  U n i c o r n  p o o l  p a r t y

C l i e n t  :  A L T I T U D E  U N I C O R N  P O O L  P A R T Y
E v e n t  :  U n i c o r n  p o o l  p a r t y



C l i e n t  :  F M  1 0 3 . 5 0
E v e n t  :  T h e  O N E  C o n c e r t  2 0 1 8

EXHIBITION
E X P O S I T I O N  ·  E X H I B I T I O N  M A N A G E M E N T · B O O T H  ·

C R E A T I V E  &  D E S I G N  ·  C O N S T R U C T I O N



C l i e n t  :  A M D  (  COMMAR T  B I T EC  BANG-NA )
E v e n t  :  C o m m a r t  G a m e  O n  2 0 2 2

C l i e n t  : D J I  ( B I T EC  BANG-NA )
E v e n t  :  A g r i t e c h n i c a  A s i a  2 0 2 2



C l i e n t  :  S Y N N E X
E v e n t  :  S Y N N E X  I N  T H E  C I T Y

C l i e n t  :  S Y N N E X
E v e n t  :  S Y N N E X  I N  T H E  C I T Y



C l i e n t  :  F I T B I T
E v e n t  :  M E R C H A N D I S E R

ROAD TRIP
B U S I N E S S  T R I P  ·  S E M I N A R  T R I P  ·  R O A D  S H O W  



C l i e n t  : S Y N N E X  x  W D
E v e n t  :  U L T I M A T E  G A T E W A Y

C l i e n t  : A M D
E v e n t  :  S E M I N A R  T R I P  I N  M A L D I V E S



C l i e n t  : A M D
E v e n t  :  C O N S U M E R  P A R T N E R  G A T H E R I N G

C l i e n t  : T E C N O G A S
E v e n t  :  C O O K I N G  R O A D  S H O W



C l i e n t  : C O C O M A X
E v e n t  :  C O C O M A X  C O O L  R O A D S H O W

C l i e n t  : Y P O

E v e n t  :  P a n  A s i a  C h a p t e r  2 0 2 3



PUBLIC RELATIONS 
P R E S S  C O N F E R E N C E  ·  C L I P P I N G  N E W S  ·
C R E A T I V E  &  D E S I G N  ·  C O N S T R U C T I O N

NEWS CLIPPING  









NEWS CLIPPING  







NEWS  C L I P P ING   

P R E S S  R E L E A S E - B U S I N E S S



myFirst ลุยตลาด Gadgets ตอบโจทยเด็กไทยยุคดิจ�ทัลเต็มสูบ
myFirst steps into Thai market with its flagship
my First enters the gadgets market, fully responding to the needs of Thai children in the digital era

เปดจ�ดเดน ‘myFirst Fone R1s’ สมารตวอตชที่ออกแบบมาเพื่อเด็ก ๆ โดยเฉพาะ!
ไฮไลท 'myFirst Fone R1s' สมารทวอทชท่ีออกแบบมาสำหรับเด็กโดยเฉพาะ!



เปดจ�ดเดน ‘myFirst Fone R1s’ สมารตวอตชที่ออกแบบมาเพื่อเด็ก ๆ โดยเฉพาะ!
ไฮไลท 'myFirst Fone R1s' สมารทวอทชท่ีออกแบบมาสำหรับเด็กโดยเฉพาะ!

เปดจ�ดเดน ‘myFirst Fone R1s’ สมารตวอตชที่ออกแบบมาเพื่อเด็ก ๆ โดยเฉพาะ!
ไฮไลท 'myFirst Fone R1s' สมารทวอทชท่ีออกแบบมาสำหรับเด็กโดยเฉพาะ!



KOL : REVIEW

KOL  :  RE V I EW



KOL  :  RE V I EW

PREMIUM SOUVENIR















Y O U  A R E  O U R  I N S P I R A T I O N


